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MARKETLINE ADVANTAGE

MarketLine Advantage is one of the leading sources of industry information. It provides comprehensive data
across 55 countries and over 150 product categories, including five-year forecasts of category performance.

1 Start at the York University Libraries homepage. Enter MarketLine in the search bar, and click Find.
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3 Type Consumer electronics in the search bar, select Industries from the dropdown menu and click the
Search icon.
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4 Under By Geography, select North America, and then Canada. The results page will update automatically
once you have selected the exact region of your choice.
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5 Click the Canada - Consumer Electronics report.
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6 For information about products and services, check out the Market Overview and Leading Companies

sections in the Table of Contents.
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Executive Summary

Market value
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Market value forecast
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7 Once you have clicked the section you are interested in, you can read it online or download it by clicking the
Word or PDF link under its title.

Market Overview R Table Of Contents
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< Maruet Segmantation

For he pumoses of Tis mpont, North Ammerica consists of Canada, Mexdco, and the Uniled Stales. Market Outiook

Soumn Amarica compiees Argenting, Brazd, Ciile, Colomibya, and Venezuela

. . < Five Forces Analyss
Euroge comprises Austia, Baigum. the Crach Repobic, Denmark, Finlend, Francs, Gennany, Gresos, s,

Faty, Netherance, Norway, Pofand, Portugal, Romanie, Russa. Spam. Swoden, Switzortand. Tumay, Usraine,

and Me Unend Kngzom { Lsading Companies

Asia-Paciic compnses Austraie, Cnina, Inga, Indoresia, Japan, Maayss, New Zaslang, Peasian, Prélpoines < & Ind
Siagagom, South Korsa, Tawan, and Thaland
Micde East comprises Egypl, israe, Kuwail, Seud Arabat, snd United Aced Emiratos. < Appandix

8 Alternatively, you can click the Download full Report link to access the entire document.

o Canada - Consumer Electronics

INDUSTRIES | Industry Profia pubished by MarketLing on 23 Apsl 2015
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Executive Summary R Table Of Contents
Market value

The Canadan consumer slectronics market shrank by 55% in 2014 10 reach a valus of $5.956 8 milion < Swnmary

Extact 0 o Wore =, FOF

Market value forecast

¢ Market Overview
n 2019, the Canadian consumer Aeconics market is forecast 1 have & vakue of $5544 3 millon, & decrease of

E.9% since 2014

You can also retrieve information about industry products and services using IBISWorld and Passport. Each
database will generate different and overlapping lists. For more information, see the video on how to Find Industry
Products and Service Information with IBISWorld & Passport in the BRYT (Business Research at York Toolkit)
section of York University’s Library website.
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